Marketing volunteer: Humanitarian Logistics Association (HLA)

Location: Remote | Time commitment: 2-4 hours per week | Type: Volunteer

Who we are

HLA is a non-profit membership association connecting humanitarian logistics professionals worldwide. We run on the work of volunteers and marketing is how we keep our members informed and growing, our network engaged and our impact visible. 

The role

We’re looking for someone to take the reins on HLA’s day-to-day marketing. You’ll be the person keeping our LinkedIn active and engaged, our website current and our leadership team in the loop on what’s working and what isn’t. This will not be a role where you come into shadow, you will need to step up and own it! 

No humanitarian sector experience required: just solid marketing instincts and understanding, comfort working independently and a willingness to ask questions when something’s unclear. 

What you’ll be doing


· LinkedIn: Planning and positing content on a regular cadence of 3 times a week, every week – sharing newsletters, magazine content and sector updates and keeping engagement active and moving.
· Newsletters and magazine: Helping pull together content for our regular newsletter and the quarterly Logistics Response Digest magazine, working with contributors and subject experts. 
· Website: Keeping pages current: from membership pages to general content updates and flagging anything that needs technical fixing with the leadership and website development team.
· Reporting: Keeping an eye on Google Analytics and LinkedIn analytics and pulling together a simple monthly update each month so the team knows what is working and what isn’t.
· Ideas: Bringing fresh thinking to how we present ourselves – we’re a small team and love collaboration and new ideas!

What we’re looking for


· Some marketing or communications experience: professional, academic, or otherwise.
· Confident writing in a professional but human tone.
· Comfortable with LinkedIn as a platform (posting, scheduling, basic analytics).
· Self-starter: You’ll need to manage your own time when it comes to volunteering hours.
· Bonus: familiarity with WordPress, Google Analytics, or design tools i.e., Canva: not essential, but great to have!  

Why do it

You’ll get real, visible marketing experience for an international non-profit: full ownership of a channel, not just admin tasks. You’ll work directly with our CEO and see your work reach a genuinely global, engaged professional audience. 

You’ll be supporting an organisation that helps humanitarian aid move faster and better to the people who need it. 

